НИТУ «МИСиС»
Институт базового образования
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ПО ТЕОРИИ МЕЖКУЛЬТУРНОЙ КОММУНИКАЦИИ
(5 семестр)

1. Phenomenon of Intercultural Сommunication 

It’s a form of communication that ranges from countries cultures to the communication between man and women. It tries to understand how people from different countries and cultures communicate and perceive the world around them. How people with different backgrounds interact. It focused on language, social attributes, customs. It’s referred to many studies such as anthropology, linguistics, psychology, pedagogics, technology and engineering, sociology, history, geography and business relationship. All these studies help to develop intercultural skills. And research is a major part of the development of intercultural communication skills.
2. Phenomenon of ‘culture’ in the context intercultural communication’

Culture is the way of behavior, way of thinking, an attribute of a community.
It has many different forms and meanings. Culture can be the set of attitudes, values and practices of a definite group of people; culture can be a pattern of human knowledge, belief and characteristics. Also is can be fine arts or Humanities which are known as high culture.
Knowledge about the culture is essential. You can’t communicate without knowledge of culture.

People belong to national culture, gender culture, social status, hobby culture, student culture ect.

Some interests wouldn’t be shared by others because of the belonging to different cultures. We shift between the cultures depending on the type of immediate activity (the smth. that you do at the moment) and immediate environment (the situation that we are in). We are not limited to one culture only. The variety of cultures co-exist in us (live together) and that makes a challenge. In any particular moment we behave differently. 
Components of the culture:
1. Values (fundamental component that is used as measuring scale which is applied to other cultures. Values are hardly visible. Values – family relations, love issues, respect (typical respect to adults), friendship, academic values (study itself); values are the longest living; they make up the idea of the culture).

2. Rituals, behavior (is based on values; they are manifestations of the values; they are publically accepted patterns of behavior which make attributions to a culture; rituals are observed (values are not); rituals – greetings, religion, celebration; if there are no rituals we may judge that the values are not characteristics of the culture).

3. Heroes (are labels, standards, the examples, the ideals – parents, respectable job, good car, veterans of theWWII); heroes incorporate the maximum performance of the rituals; they set the goals to strive for).
4. Symbols (are attributes, artifacts (objects); are something that heroes would use; the deeper is the level of the culture component the less susceptible it is to dynamic change).

3. Intracultural, intercultural and incorporacultural competencies 

Cultural competence reflects the ability to acquire and use knowledge of the beliefs, attitudes, practices, and communication patterns of individuals and their families to improve services, increase community participation and close gaps among diverse population groups.
Intercultural competence is the ability of successful communication with people of other countries. A person who is interculturally competent understands people from foreign cultures, their perception, thinking, feeling and acting. 

Intracultural competence is the shared meaning system that we are able to understand the verbal and nonverbal messages sent by members of our own culture. The meanings of these verbal symbols are agreed to by the society as a whole and therefore facilitate intracultural communication, the exchange of meaningful messages between members of the same cultural group. (for ex. in Canada  the word cup refers to hockey supremacy).
Incorporacultural competence is a developing both linguistic and cultural competencies. If we regard language as a social practice, culture becomes the core (heart) of language teaching. People with better linguistic competence appear to have more cultural knowledge. 
4. Theory of intercultural communication in the system of other research fields (interdisciplinarity of intercultural research)

1. Anthropology (study of human history, human beings)
2. Phycology (interaction between people)
3. History (generalization of the previous experience)

4. Geography (climate, landscapes, water level; cultures are not the same because they are separated)

5. Sociology (is the study of social arrangements, classes, groups, ect.; male and female cultures; sociology is correlation between social arrangements, between the group and the cultural pattern that prevail (dominate) in it).

6. Technology and Engineering (through the internet people became available; communication became intensive; technology provides the openness of the world through the facilitation of information exchange; cultures became more available; the technological development of the country makes country popular).
7. Business – economic development (technology drives the economic and economic drives technology; the very idea of intercultural research is business. Business wants to find new markets; companies and growing economy want to sell more and to sell more they should understand the cultures. Communication develops with the desire to be more successful in business).
8. Linguistics (linguistics and intercultural study are inseparable, go hand in hand because they are a soil coordination between a language and a culture).

9. Pedagogics (teaching; to ensure that there is an intercultural idea; if there’s  a training so there is research).

10. Life (life is a lesson and you leant it when you through; life can only be understood by means of intercultural research). 

5. Types of culture and relevant cultural features
There are eastern and western, but when you start to break them then there appear European, African, American and so on. And if you go deeper you will find out that there are also academy culture, family culture, even baseball team culture and so on.
We can still find common features in different cultures. All cultures can follow back to a certain original culture that makes it up.

Universal units of cultures (культурные универсалии): 
1. Representatives – members of different cultures must be able to understand each other at a certain level. Common elements bring cultures together in some way. 

2. To provide for intercultural understanding we are to carry out a research, which would reveal those universal units.
The features of the cultures:
1. Fluctuation (changeability; the changeable character must be considered as ones learnt the culture may appear differently in the next accouter, meeting, facing). 

2. Symbolic transmission (symbols – representations, manifestations, visible signs; the culture exists in the term of symbols; culture is a set of symbols which have certain meaning behind them).

3. Culture is learnt (culture is something that we accept, that we haven’t naturally; people have to change the behavior when they appear in the other environment; the fist interference is that cultures are catchy; cultures may transform and when we teach we may change people; the concept of secondary language personality (вторичная языковая личность) falls within this category; when you teach the other culture to your students you change the personality of them; when we teach we challenge the holistic personality of the students which makes their lives more complex; people become to know about the advantages of cultures).
4. Language is a tool (mediator, mean) of cultural transform and existence (language and culture coordinate; they are linked and they are into dependence, they influence each other; and we follow the concept of Humboldt that there is no culture without language; young people try to generate the other language of their subculture).
5. Culture shapes the behavior of a community members (pattern of actions) and the perception of the world or the national picture of the world (incoming information is being processed with the help of our mentality and our perception depends on the arrangement or quality of our mentality).
6. Cultures normally exist in polyforms (multiply) which means that they don’t normally exist in the pure, single, clear form but represent a complex of different cultural patterns (we can’t say that someone belongs to the one culture, because he may belong to gender, student culture and ect.
6. Message transmission scheme in intercultural communication

Communication – exchange of information.
A – author, producer, generator of information;

T – text, the result of mental activity; it may be of different kinds – verbal (speech) and non-verbal (behavior);

Int – interpreter;

T int – translated text;

R – receiver.

We don’t translate word but we translate ideas. The challenge here that most of the time people don’t mean what they and they say what they mean (people lie). Sometimes we don’t have ability to express our ideas and sometimes we try to put the ideas in indirect way (euphemism). Implication is understatement, a hint, a hidden meaning. 
The difference between the language and cultures rests in the difference between the codes and the implications. 
7. Basic and auxiliary intercultural reference materials (manuals, ‘national profiles’, ‘lists of dos and donts’, etc.)
8. Intercultural exchange and synergy as promoter of professional performance

Synergy is working together; 1+1>2 – the idea is if representatives of different cultures communicate then the result of their cooperation is better as opposed to the individual performance. Supplementation of different national features within a team is good, productive for the both participators and the outcome, the result of the whole project.

Synergy is rather official and should be developed. For the developing of synegy we are developing patience and understability of perception and the people who are involved. Putting people together, when you cooperate we are much faster and productive.
Cultural tolerance doesn’t mean that we are to reject our national identity and to enjoy everything which comes from outside. Tolerance means that we are to be susceptible (open) to other cultures, we are to be able to value the culture, we are to reveal the positive sides.

9. Intercultural theory of Hall 

After the WWII in the USA. He wanted to study other cultures. It was a Marshal Plan – “America wants to be rich”. He came to the commission and said that they should understand other cultures to sell more. So the government financed his ideas and he was the first who started serious intercultural research. He put forward two ideas:

1. Contextually of cultures (the phenomenon of culture tests with the degree of implications of it. There are some cultures where everything is expressed directly, but there are other cultures where as much as possible would be implied. This contextuallity would mostly do with dressing of the information with the artistic approach to it, but not with the quality of certain mentality. The art of the letter is more important in highly contextual cultures. In high context cultures as much as possible is expressed indirectly. So we should pay lots of effort to the decoding of the ideas. All cultures are equally good; they are only different (the way they manifest themselves varies) in the directness of the expression).

Hall: “If there is a need in information exchange, the language and thus the culture is becoming more expressive and simplier in terms of the format, becoming more low context. Alternatively the initiation of the actual information exchange results in the decorative transformation of the language, exaggeration of the format and more artistic packing of the actual idea of anything”.

2. Concept of the cultural grammar (E. Hirsh wrote the dictionary of the cultural literacy and was studied by E. Hall). Cultures may be learnt and respectively they may be taught. The assess of the culture may be presented in the format of general descriptions, added up (supplemented) with the list of dos and don’ts. This concept makes sense in a way if we study the culture we have a kind of fruit from it (this concept isn’t perfect). Culture cannot be understood through the reading or doing some exercises. The fault of this concept is in the fact that culture cannot be understood on the basis of description, because we are to shift from our cultural background and to put ourselves on the background of another culture. When people shift to another cultural background they loose their own.
10.  Intercultural theory of Kluckhohn and Strodtbeck 
They put forward the concept that there are basic dimensions which would allow people to classify cultures according to their cultural and value orientations. They analyze the depth of a culture (the value level).

Cultural orientations:

1. Human nature (in some cultures people are taken as friends of the nature; they are authentically good or bad; there are compatative and humanistic cultures).
2. Man-and-nature relations (in one cultures the nature dominates over man and in the others a man dominates over the nature; in oriental cultures, souther-european cultures nature dominates and a man can hardly control his life or activities; in the USA and North America, they advocate the idea that a man can control everything, that he is the lord of nature, he is to take care of it. One must be active in life but in other cultures we have meditative features).

3. Activity (it relates to leadership and subordination; crossing of different orientations makes culture; in the USA and Northern Europe and partly in Latin America people are taken as equal).

4. Time sense (the attitude to time; the cultures are different by means of time concept):
     a) living in the past or in the future (past and future orientations), cherishing the traditions or setting goals. For some cultures past is necessary but for others not. 

     b) time perception proper, understanding of the time, importance of timing. South Europe, Central Europe and oriental countries think that plan is not important.
11.  Intercultural theory of Hofstede
Hofstede surveys data about the values of people in over 50 countries around the world. These people worked in the local subsidiaries of one large multinational corporation – IBM.

A statistical analysis of the answers on questions about the values of similar IBM employees in different countries revealed common problems, but with solutions differing from country to country, in the following areas:

1. Social inequality, including the relationship with authority;

2. The relationship between the individual and the group;

3. Concepts of masculinity and femininity: the social implications of having been born as a boy or a girl;

4. Ways of dealing with uncertainty, relating to the control of aggression and the expression of emotions.

Social inequality, including the relationship with authority; The relationship between the individual and the group; Concepts of masculinity and femininity: the social implications of having been born as a boy or a girl; Ways of dealing with uncertainty, relating to the control of aggression and the expression of emotions.

The four basic problem areas represent dimensions of cultures. A dimension is an aspect of a culture that can be measured relative to other cultures.

The basic problem areas correspond to dimensions which Hofstede named as

5 dimensions:

1. Individualism and collectivism 

Individualism pertains to societies in which the ties between individuals are loose: everyone is expected to look after himself or herself and his or her immediate family. Collectivism as its opposite pertains to societies in which people from birth onwards are integrated into strong, cohesive ingroups, which throughout people's lifetime continue to protect them in exchange for unquestioning loyalty.
2. Uncertainty avoidance (an expected regulation of life and search of alternatives)

Uncertainty avoidance can be defined as the extent to which the members of a culture feel threatened by uncertain or unknown situations and try to avoid such situations. This feeling is, among other things, expressed through nervous stress and in a need for predictability: a need for written and unwritten rules.
3. Power distance (different countries – different respect of power; power not of government but family power; respect the older and so on)

Power distance can be defined as the extent to which the less powerful members of institutions and

organizations within a country expect and accept that power is distributed unequally.

'Institutions' are the basic elements of society like the family, school, and the community; 'organizations' are the places where people work.
4. Masculine and femininity (masculine culture values self-independence, strength and activity; femininity – passiveness, softness, mildness and subordination)

Masculinity
indicates the extent to which the dominant values of a society are "masculine" (e.g., assertive and competitive). Masculinity pertains to societies in which social gender roles are clearly distinct (i.e., men are supposed to be assertive, tough, and focused on material success whereas women are supposed to be more modest, tender, and concerned with the quality of life. Femininity pertains to societies in which social gender roles overlap i.e., both men and women are supposed to be modest, tender, and concerned with the quality of life.
5. Long term orientation

Confucian dynamism or long-term vs. short-term orientation in life

On the pole which could be labeled 'Long-term orientation' : 

persistence (perseverance) 

ordering relationships by status and observing this order 

thrift 

having a sense of shame

On the opposite pole 'Short-term orientation': 

personal steadiness and stability 

protecting your 'face' 

Respect for tradition

reciprocation of greetings, favors, and gifts
Each of these terms existed already in some part of the social sciences, and they seemed to apply reasonably well to the basic problem area each dimension stands for.

Together they form a four-dimensional (4-D) model of differences among national cultures. Each country in this model is characterized by a score on each of the four dimensions.

More recently, a fifth dimension of differences among national cultures was identified, opposing a long-term orientation in life to a short-term orientation
12. Intercultural theory of Fons Trompenaars

He introduced the clear card between inter- and cross-cultural study. And he put forward the simplified version of dimensions:
1. Relations with people

2. Attitude to time

3. Attitude to the environment

The advantage of this approach is more beneficial for business issues. It arouses more abrupt, more clear classification of cultures from the point of view of the components of technological process. 

People relations, ecological impact, land and money are on the edge of economics. It’s a link between intercultural and economic research.

He showed the correlations between business and cross-cultural research.

Also he introduced “the fruit” cultural research. He would say that some cultures are peach. They are soft outside and hard inside. And those are opposite to peach are coconut, which are hard to communicate with and mild inside.

13.  Intercultural theory of Herskovits

Melville Herskovits is one of the anthropologists who thought of the negotiation of acculturation as the process which initiates social integration. Acculturation is the consequence of ‘permanent negotiation’ which allows the indigenous or migrant individual or group to position them in a systemic relationship with the context in which they live their life. 

Integration is thus a process by means of which immigrants, like the rest of the population, take part in the life of the community. By a process of mutual acculturation, the migrants and the indigenous population acquire, lose, renew, develop, interpret, refuse or accept a wide range of cultural elements. They take an active part in the construction of all negotiated identities. Constructivist integration is a reciprocal process of socio-cultural confrontation and transformation. In this way, all those involved differentiate themselves, at the same time as identifying with a “standardized perception of the life of the community”. 

These theories mean that, for people from a migrant background, there is the possibility of a unique combination of diverging modes of thought, depending on multiple modalities. Thus the constructivist approach paves the way for an understanding of behavioral changes among migrants who are simultaneously still comfortable with their earlier allegiances. Integration is therefore both a sociological and a psychological process.
14.  Language picture of the world and intercultural communication

Language picture is understood to be the mentality of an ethnic group - metal perception of the group's environment.
Отражение мира в языке — это коллективное творчество народа, говорящего на этом языке, и каждое новое поколение получает с родным языком полный комплект культуры, в котором уже заложены черты национального характера, мировоззрение (вдумайтесь во внутреннюю формулу этого прекрасного слова: воззрение на мир, видение мира), мораль и т. п. Язык, таким образом, отражает мир и культуру и формирует своего носителя. Он зеркало и инструмент культуры одновременно, выполняет пассивные функции отражения и активные функции созидания. Функции эти реализуются в процессе общения, коммуникации, главным средством которой является язык.
15. Cultural Stereotypes (causes, kinds, levels, effects, preventive and recovery measures)

Stereotype is a set of understandings of people or objects which are driven by the public perception and the individual experience which is analyzed on the ground of cultural likeness.
Perception – taking the idea of something; accepting something.

Our perception is driven by the background; something that we have already. When we try to understand we compare the new experience with the previous one, so we try to equalize everything to out background. Psychologically speaking our perception is regulated by several factors including the idea of economy (the concept of self-sustainability) and self-security.
The idea of economy – we always try to spare, secure, save some energy. When we get new cultural information we are naturally trying to analyze it from the point of view of our own culture because it’s simplier.

The old information usually isn’t perceived. We have the natural tendency to make simple solutions to problems. If you every time analyze every person you have to loose energy. We strive to generalize people because of what generalization would make our perception simplier being the base for the new experience.

Stereotypes exist because it’s easier to analyze. Having the generalization we have the pattern. Stereotypes are shaped as a tool or a pattern for making perception simplier.

The idea of self-security – stereotypes are also related to the safety, security of ones identity, personality. But if a something is different from our identity we naturally reject it. If we accept the idea that there are maybe others identities then we are in danger. We naturally strive to make everyone similar to us. But it’s always easier to reject everything which would be different from us. Hatred is natural. If you accept the hatred then you can fight the stereotypes. Hatred is taken as a starting idea in any intercultural research because as long as the finding of the differences that cause the hatred is simplier and more productive than finding the likeness, similarities. The idea is to find differences and to smash them.
About 2/3 of out behavior is based on our experience and doesn’t require any creativity at all. That’s why stereotypes exist, they are so handy.

Stereotype – is an algorithm, the sequence of actions that simplifies perception and provide the ground for the treatment of the experience.
The origins of stereotypes:

1. Presence of individual experience or the lack, absence of experience (if we don’t have the experience we borrow it from others; why should we borrow? because we save the energy). When we develop in a society we learn from it and that originates into the information of stereotype.

2. Communication (it can be presence or absence of communication and the ability to communicate). The importance of mutual understanding is critical here.
3. Influence of mass media. Most of our experience today originates from mass media because as personal interrectional is very much restricted because of social reasons. So mass media is collective experience where is personal communication tense to be rather subjective.

Dangerous way of having stereotypes:

1. The first disadvantage is the wrongness of some stereotypes. They are not completely true.
2. Not all representatives of a culture are alike and we may finish with a wrong perception of a particular person which may impact the success of our international and business relations.

3. Training and inlightment (formation of stereotypes and fighting of them). The set of stereotypes prevent our development which is essential for personal progress. When you learn something new you break a stereotype. All stereotypes must be taken critically but at the same time they shouldn’t be restricted as because they help understanding and make the framework of communication.
Our behavior is normally regulated with the stereotypes. And that’s an advantage but there must be corrective steps which would influence the small elements (subtitles) of behavior. If a little something doesn’t cancel all other components of the stereotypes. Don’t recycle the stereotypes they are handy they should be stocked even if certain examples contradict them. Stereotypes make you prepare for communication.
16.  Non-verbal communication

A speaker can display attitude by using his hands, smile and so on. That is a communicative code.

Like language, non-verbal communication is used to express meaning, but it is par- ticularly important in revealing feelings and attitudes, especially towards the per- son(s) being communicated with (e.g., ‘You bore me’, or ‘I like you’). It is ‘the major contributor to communication of “affect” in messages’.18 It is also used to simplify and organise the communication of specific messages and to help regulate an interaction (as when a person coughs to indicate that they want to interrupt).
Meaning can always be assigned to any movement, even when there is no com- municative intent; the same individual will generally use the same non-verbal expression for the same emotion or purpose; people are influenced by the visible bodily activity of others; a person’s use of bodily activity will have idiosyncratic features but will also be part of a larger social system shared with others.19 For example, supervisors will often exhibit a more relaxed posture than subordinates.
17.  Culture shock (causes, development stages, effects, preventive and recovery measures)

Culture shock – it’s understood to be a frustration resulting from the accounter (representer) with the strange model of behavior. 
When you enter into other enviroment the pattern is changed and so the programm of culture.

Synpthoms:
1. Homesick

2. Under- or overcommunicative

3. Feel sleepy and tired

4. Insomnia

Development stages:

1. Good emotions (like completely everything)

2. The first downfall (the first and the most cruel dissapointment)

3. Recovery

4. Recession again (not deep as the first one)

Preventive and recovery measures:

1. Learn more about the culture before dealing with it

2. Watch what people do; observe the maximum

3. Try to communicate with natives; they can give you the first-hand information

4. Don't try to get absorbed with the new culture at once

5. Guide yourself with the principle – it's not good or bad, it's just different

18.  ‘White Paper on Intercultural Dialogue’ as a milestone of EU cultural policy: cultural diversity and cultural relativism 

Cultural diversity-is the variety of human societies or cultures in a specific region, or in the world as a whole. The term is also sometimes used to refer to multiculturalism within an organization.
The U.S. - a lot of different cultures live in one country

Europe - different cultures live in a small place together (all countries are really small)

China - here, there are some postindustrial farmers, while there are also some really hyper-modern companies and businesses (same for Russia)

Culture Relativism - every culture must be judged by its own cultural in criteria because standard of right and wrong and good and bad are relative to the cultural context within which they appear.

While in America, drinking is a really bad crime, in other countries it is tolerated even for the youth. So if a 15-year-old drinks in Austria for instance, it's not such a bad crime.

For some cultures, competition is really bad because this way you only think for yourself and not for others. For the Western world, however, competition is important for us because this way we can fulfill our needs and wants. We think society can only work with competition.

Again, in the USA, pirating movies and other products from entertainment industry is a really bad crime. In other countries, it is tolerated or even legal, like in Switzerland.

19.  Hypothesis of ‘Linguistic Relativity and determinism’ (Sapir-Whorf)

The SWH consists of two related principles: linguistic determinism which says that our thinking is determined by the language we speak, and linguistic relativity which claims that people perceive the world differently if they speak different languages. As a result of such thinking, a translation from one language to another becomes quite problematic, sometimes even impossible. It’s also claimed that any reformulation of words result in change of the meaning.
Hypothesis:

1. Culture drives the language. So that would be no language without the culture.

2. Language drives the culture.

3. We perceive the world by means of the language (theory of relativity; the language and the culture are developed together).

New elements of a language would originate a new culture (manager – a person who manage; they make up a culture of office workers). To understand a language we learn a culture. And to analyze the culture we analyze the pragmatic aspect of the language.

The civilization is the set of symptoms. If they are not transferable to out civilization we can’t say that they are civilized. But in Maya culture according to the language they were quite civilized. So the language is characteristic of the culture. If the language is developed then culture is developed.
Language is the reflection of mentality. And if the language is simple then culture is primitive.

If we can explain some phenomenon in any culture it means we have smth. similar in our culture. If you neglect the culture you will never learn the language.

20.  Intercultural communication and foreign language teaching (= 22)
21.  Vital issues of intercultural communication

В последние годы социальные, политические и экономические потрясения мирового масштаба привели к небывалой миграции народов, их переселению, расселению, столкновению, смешению, что, разумеется, приводит к конфликту культур.

В то же время научно-технический прогресс и усилия разумной и миролюбивой части человечества открывают все новые возможности, виды и формы общения, главным условием эффективности которых является взаимопонимание, диалог культур, терпимость и уважение к культуре партнеров по коммуникации.

Совершенно особое значение имеет решение (или хотя бы осознание) проблем межкультурной коммуникации для преподавания иностранных языков.

22.  Intercultural communication and foreign language study

Главный ответ на вопрос о решении актуальной задачи обучения иностранным языкам как средству коммуникации между представителями разных народов и культур заключается в том, что языки должны изучаться в неразрывном единстве с миром и культурой народов, говорящих на этих языках.
Преодоление языкового барьера недостаточно для обеспечения эффективности общения между представителями разных культур. Для этого нужно преодолеть барьер культурный.

национально-специфические компоненты культур, то есть как раз то, что и создает проблемы межкультурной коммуникации

К компонентам культуры, несущим национально-специфическую окраску, можно отнести как минимум следующие:

а) традиции (или устойчивые элементы культуры), а также обычаи (определяемые как традиции в „соционормативной" сфере культуры) и обряды (выполняющие функцию неосознанного приобщения к господствующей в данной системе нормативных требований);

б) бытовую культуру, тесно связанную с традициями, вследствие чего ее нередко называют традиционно-бытовой культурой;

в) повседневное поведение (привычки представителей некоторой культуры, принятые в некотором социуме нормы общения), а также связанные с ним мимический и пантомимический (кинесический) коды, используемые носителями некоторой лингвокультурной общности;

г) „национальные картины мира", отражающие специфику восприятия окружающего мира, национальные особенности мышления представителей той или иной культуры;

д) художественную культуру, отражающую культурные традиции того или иного этноса.

Специфическими особенностями обладает и сам носитель национального языка и культуры. В межкультурном общении необходимо учитывать особенности национального характера коммуникантов, специфику их эмоционального склада, национально-специфические особенности мышления» 16 .

В новых условиях, при новой постановке проблемы преподавания иностранных языков стало очевидно, что радикальное повышение уровня обучения коммуникации, общению между людьми разных национальностей может быть достигнуто только при ясном понимании и реальном учете социокультурного фактора.

В основе языковых структур лежат структуры социокультурные.
Знать значения слов и правила грамматики явно недостаточно для того, чтобы активно пользоваться языком как средством общения. Необходимо знать как можно глубже мир изучаемого языка.

Иными словами, помимо значений слов и правил грамматики нужно знать: 1) когда сказать/написать, как, кому, при ком, где; 2) как данное значение/понятие, данный предмет мысли живет в реальности мира изучаемого языка.
Социолингвистика — это раздел языкознания, изучающий обусловленность языковых явлений и языковых единиц социальными факторами: с одной стороны, условиями коммуникации (временем, местом, участниками, целями и т. п.), с другой стороны, обычаями, традициями, особенностями общественной и культурной жизни говорящего коллектива.

Лингвострановедение — это дидактический аналог социолингвистики, развивающий идею о необходимости слияния обучения иностранному языку как совокупности форм выражения с изучением общественной и культурной жизни носителей языка.
Исследование социокультурной картины мира, нашедшей свое отражение в языковой картине мира.

23.  Cross-cultural equivalency of words, notions and cultural phenomena 

Понятия же об одних и тех же, то есть эквивалентных, предметах и явлениях действительности в разных языках различны, потому что строятся на разных представлениях в национально отличных сознаниях. Так же и слова живут своей разной словесной жизнью в разных языках, имеют разную сочетаемость, разные стилистические и социокультурные коннотации.
Социокультурный фактор, то есть те социокультурные структуры, которые лежат в основе структур языковых, окончательно подрывает идею «эквивалентности» слов разных языков, совпадающих по значению, то есть по соотнесенности с эквивалентными предметами и явлениями окружающего мира.

Действительно, «эквивалентные» слова различны и по объему семантики (дом шире по значению, чем house , так как включает и home , и building , и block of flats , и condominium , и mansion ), и по употреблению в речи (ср. дом в русском адресе и отсутствие слов с данным значением в английском адресе), и по стилистическим коннотациям (ср. зеленые глаза и green eyes ), и по возможностям лексической сочетаемости (ср. крепкий чай и strong tea ). Но даже в тех редких случаях, когда все эти собственно языковые моменты совпали в разных языках, не следует забывать о внеязыковых различиях, то есть о том, что различны как сами предметы и явления, так и представления, понятия о них. Это вполне естественно и закономерно, поскольку различны наши образы жизни, мировоззрения, привычки, традиции, те бесконечные и разнообразные условности, которые определяют национальную культуру в широком смысле слова. Дом и house — это разные виды жилища, имеющие разную социальную и культурную структуру.
В этом плане большой интерес представляют билингвы, люди, имеющие два родных языка, а также преподаватели иностранных языков и переводчики, профессионально владеющие иными языками. У билингвов одновременно сосуществуют две языковые картины мира, у специалистов по иностранным языкам вторичная языковая картина мира накладывается на первичную, заданную родным языком. Особенно любопытны свидетельства билингвов, выросших в одной культуре, но владеющих двумя языками. 

24.  Cultural commentaries as a means of cultural conflict prevention 
Чтение классической художественной литературы и понимание ее невозможно без комментария. Для классической литературы он нужен всегда, так как, по определению, литература становится классической, только если она прошла испытание временем и, следовательно, язык ее устарел — больше или меньше в зависимости от степени и возраста «классичности». Язык же устарел в связи с изменениями жизни и культуры и вместе с ними.
Таким образом, разрыв между культурами, их конфликт возможен не только в виде столкновения родной и чужой культур, но и внутри своей, родной культуры, когда изменения в жизни общества достигают такого уровня, что следующие поколения уже не помнят, не знают, не понимают культуры и мироощущения своих предков. Комментарий к классическому литературному произведению, по определению удаленному от современности, выполняет роль моста над пропастью, разделяющей «наше» и «то» время, или очков, которые помогут сегодняшнему читателю разглядеть детали минувших эпох.

Социокультурный комментарий, предназначенный представителям иной культуры, высвечивает изменения в родной культуре и в языке как зеркале культуры. Социокультурное комментирование, ориентированное на иностранцев, обнаруживает и одновременно улаживает конфликт культур. При этом, подчеркиваем, по большей части это конфликт не только родной культуры с иностранной, но и культуры прошлого, запечатленной в классическом произведении, с современной культурой того же народа.
Социокультурный комментарий называют также и реальным комментарием, чтобы подчеркнуть противопоставление реалий языковым фактам. Языковой комментарий, по понятным причинам, резко различается в зависимости от того, адресован он русскому или иностранному читателю.

Социокультурный комментарий для русских и иностранных читателей в основном совпадает, поскольку растущий разрыв между русской культурой пушкинского времени и современной все больше перекрещивается с различием между русской и другими культурами. Учебный социокультурный комментарий включает: 
1. Историзмы — слова, вышедшие из употребления вследствие того, что обозначаемый ими предмет или явление уже неизвестны говорящим как реальная часть их повседневного опыта — и слова, и обозначаемые ими реалии ушли из языка и из жизни народа. Например: бармы, власяница, воевода, боярство, бунчук, вече, дьяк, плаха, приказный, разрядная книга, синклит.

2. Архаизмы — устаревшие слова и обороты речи, вышедшие из употребления: свейский (шведский), лях (поляк), егож (форма родительного падежа относительного местоимения из церковнославянского языка: иже, еже ), земь (земля), заутра (завтра утром), вечор (вчера вечером), дотоле (до тех пор), борзый (быстрый).

3. Слова, изменившие свои значения в современном русском языке: мамка (кормилица, няня), мошонка (кисет, кошелек), гость (купец, иностранец), деньга (медная монета), ток (струя, жидкость).
Виды комментария: 
1. лингвострановедческий (то есть раскрывающий национальные особенности восприятия внеязыкового факта);
2. контекстуально-ориентированный (то есть указывающий на ту роль, которую этот внеязыковой фактор играет в данном художественном произведении).

25.  Language and the national character 
Язык и человек неразделимы. Язык не существует вне человека, и человек как homo sapiens не существует вне языка. Соответственно, человека нельзя изучать вне языка, и язык нельзя изучать вне человека. Язык отражает для человека окружающий его мир, язык также отражает культуру, созданную человеком, хранит ее для человека и передает ее от человека к человеку, от родителей к детям. Язык — орудие познания, с помощью которого человек познает мир и культуру. Наконец, язык — это орудие культуры: он формирует человека, определяет его поведение, образ жизни, мировоззрение, менталитет, национальный характер, идеологию. Язык — строгий и неподкупный учитель, он навязывает заложенные в нем идеи, представления, модели культурного восприятия и поведения.
Человек не осознает той активной роли, которую язык играет в формировании его (человека) характера, поведения, отношения к жизни, отношения к людям и т. п. Итак, язык формирует своего носителя. Каждый национальный язык не только отражает, но и формирует национальный характер. Иначе говоря, если язык формирует представителя народа — носителя языка, причем формирует его как личность, то он должен играть такую же конструктивную роль и в формировании национального характера.

Национальный характер - совокупность специфических психологических черт, ставших в большей или меньшей степени свойственными той или иной социально-этнической общности в конкретных экономических, культурных и природных условиях ее развития; своеобразный национальный колорит чувств и эмоций, образа мыслей и действий, устойчивые и национальные черты привычек и традиций, формирующихся под влиянием условий материальной жизни, особенностей исторического развития данной нации и проявляющихся в специфике ее национальной культуры. 
Довольно распространенным является мнение о национальном характере, согласно которому это не совокупность специфических, своеобразных, присущих только данному народу черт, но своеобразный набор универсальных общечеловеческих черт.

личность — это продукт языка и культуры.

Человек родился и с первой минуты слышит звуки своего будущего родного языка. Язык знакомит его с окружающим миром, навязывая ему то видение, ту картину, которую «нарисовали» до него и без него. Одновременно через язык человек получает представление о мире и обществе, членом которого он стал, о его культуре, то есть о правилах общежития, о системе ценностей, морали, поведении и т. п.

Язык отражает мир и культуру и формирует носителей языка.
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